
INTEGRATING  
EMAIL, MOBILE and SOCIAL  

TO DRIVE NEW REVENUE 





2013: Smart Phones Everywhere 

American 

Adults 

American 
“Travelers” 

Own a Smart Phone 58% 89% 

Own a Tablet 31% 63% 

Own an iPad or tablet 24% 56% 

Used Web on Phone this month 51% 84% 

Use it to combat boredom 42% 

Review Reservation Email on phone 77% 

Use Property-Specific mobile Web Site 

when available 

45% 



Mobile Trends 
• 20% of all US website traffic, 50% of visits will be mobile by 2015 

• 38% who visit mobile-friendly site on property order an amenity 

• 40% visit a competitor’s site after a bad mobile experience 

• 49% search for property information while on full-service property 

• 57% won’t recommend businesses with a bad mobile site 

• 62% of travelers search for hotel information on their mobile device 

• 64% of smartphone owners use their mobile devices to shop online 

• 87% of Americans with smart phones say it’s their #1 tech device 

• Worldwide mobile payment transactions $171.5B in 2012, up 62% 

from $106B in 2011.  $255B projected for 2013. 

 

Source: Gartner Jan-2013 survey of 1,300 US Adults 



• Considered the way to 

pay of the future. 

• A chip in your phone 
acts as your credit card. 

• Samsung, Nokia, HTC, 

Sony and others support. 

• Android users & early 
adopters love it. 

• No Apple Support. 

• Thus no market until iOS 7. 

• Apple is probably waiting 
to adopt it until after it ties 

to their processing service. 

“Near Field Communications” 

OR “Not For Consumers” ? 

NFC 





FOUR INITIATIVES - #1 

• On-Property Offers via Text 

• Extend sales to new locations 

• Mobile Web Site/App 

• Email Best Practices 



• On-Property Offers via Text 

• Extend sales to new locations 

• Mobile Web Site/App 

TEXTING OFFERS & INFO 

You know you want to text ‘em 

You know they will kill you if you do 

Daily specials! Last Minute $ales! 

We protect our cell phone numbers! 

What if I put YOU in control? 

I’m listening… 

But  I  still  might  taze  you. 



Seriously? 



Easy Setup, Easy Use, Free 

• One Twitter account for each revenue center: 
• General Hotel Activities (MyHotelDaily) 

• F&B Offers (MyHotelRestaurantName) 

• Spa & Golf Offers (MyHotelSpa, MyHotelGolf) 

• Post your rules & Opt-In Method 
• Text “Follow MyHotelSpaOffers” to “40404” 

• No more than 3 per day 

• Never before 9am or after 8pm 

• Each revenue center sends its own tweets. 

• One business card can explain it to guests. 

• Try it: Text “follow  HMEConference” to “40404” 

 
 





FOUR INITIATIVES - #2 

• On-Property Offers via Text 

• Extend sales to new locations 

• Mobile Web Site/App 

• Email Best Practices 



Sales Anywhere 

• Set up POS where the money is! 

• Lobby 

• Pool 

• Golf Course 

• Remote Check In 

• “Square,” Intuit, PayPal 

• 2.75% merchant fee 

• WiFi or Cell Connection  

• Custom Item List 

• Apps are getting more powerful 

 



Instant Restaurant 



FOUR INITIATIVES - #3 

• On-Property Offers via Text 

• Extend sales to new locations 

• Mobile Web Site/App 

• Email Best Practices 



Not 

• Would you? 

• Marriott and Hilton Apps: Yes!  

 

• Guests will not install an App 

for a short stay. 

• How about a Sonesta Coconut 

Grove App? 

An App 



Mobile Web Sites 

• Must Automatically detect device. 

• Provide simple, short messages. 

• Easy to navigate 

• Ask: What would a guest want to do on their phone? 

Do  

• Think MOBILE 

• Provide links for map & phone numbers. 

• Provide hours, restaurant overview 

• Link to Spa, Golf, Dining info. 

• Offer Specials 

• Book rooms 

Don’t  

• Think this is a full-sized site. 

 





FOUR INITIATIVES - #4 

• On-Property Offers via Text 

• Extend sales to new locations 

• Mobile Web Site/App 

• Email Best Practices 



EMAIL REVENUE GENERATORS 

• Arrive Early 

• Depart Late 

• Upgrade 

• Pre-sell spa, golf, dining 

 











 

 

 

 

 

 

 

 

 

THANK YOU! 
 

Don Hay 
(817) 300-2536 

dhay@Digital-Alchemy.com 


