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2013: Smart Phones Everywhere

American
“Travelers”

American
Adults

Own a Smart Phone 58% 89%

Own a Tablet 31% 63%

Own an iPad or tablet 24%, LY.y

Used Web on Phone this month 51% 84%

Use it to combat boredom 42%

Review Reservation Email on phone

Use Property-Specific mobile Web Site

when available



s HVIE Mobile Trends

HOSPITALITY MARKETING EXCHANGE

20% of all US website traffic, 50% of visits will be mobile by 2015
38% who visit mobile-friendly site on property order an amenity
40% visit a competitor’s site after a bad mobile experience
49% search for property information while on full-service property

* 57% won’t recommend businesses with a bad mobile site

¢ 62% of travelers search for hotel information on their mobile device
64% of smartphone owners use their mobile devices to shop online
87% of Americans with smart phones say it's their #1 tech device

Worldwide mobile payment transactions $171.5B in 2012, up 62%
from $106B in 2011. $255B projected for 2013.




“Near Field Communications”
OR “Not For Consumers” ?

« Considered the way to * No Apple Support.
pay of the future. « Thus no market until iOS 7.
* A chip in your phone « Apple is probably waiting
acfts as your credit card. to adopt it until after it ties
« Samsung, Nokia, HTC, to their processing service.

Sony and others support.

« Android users & early
adopters love it.

—
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FOUR INITIATIVES - #1

On-Property Offers via Text

ey
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. AT&T 2 12:29 PM

“Messages

You know they will kill you if you do

Daily specials! Last Minute $ales! ]

We protect our cell phone numbers!

What if | put YOU in control? ]

I'm listening... L







cuwikkcer

Easy Setup, Easy Use, Free

One Twitter account for each revenue center:

*  General Hotel Activities (MyHotelDaily)
*  F&B Offers (MyHotelRestaurantName)
*  Spa & Golf Offers (MyHotelSpa, MyHotelGolf)

* Post your rules & Opt-In Method

«  Text “Follow MyHotelSpaOffers” to “40404”
*  No more than 3 per day
*  Never before 9am or after 8pm

» Each revenue center sends its own tweets.
* One business card can explain it to guests.
Try it: Text “follow HMEConference” to “40404”

AmIV=
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mll_ AT&T LTE

essages

(Follow HMEconference l

You're now following
@HMEConference. Their
tweets will be sent to you.
Send OFF
@HMEConference to stop.
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Sales Anywhere

Set up POS where the money is!
. Lobby

. Pool

. Golf Course

. Remote Check In

VSIA

« “Square,” Intuit, PayPal 0102 LIS he2
e 2.75% merchant fee '
 WiFi or Cell Connection
e Custom Item List

Apps are getting more powerful

e HV1E
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Instant Restaurant

1000 AM

o .

S=0 e C1C 4G
g =g CorgestsasT

F:!.a-;s ¢ Ham $10.24
= Chips
J lced Tea
L3 Discounts
.{, g Tax

Clear Sale
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FOUR INITIATIVES - #3
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Not An App

« Marriott and Hilton Apps: Yes!

« How about a Sonesta Coconut
Grove App?

* Guests will not install an App
for a short stay.

* Would you?

HIVIeE
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Mobile Web Sites

* Must Automatically detect device. ( -«

* Provide simple, short messages. | S

« [Easy to navigate
* Ask: What would a guest want to do on their phone? :

Do ey
 Think MOBILE |
* Provide links for map & phone numbers. HeRl it 2
* Provide hours, restaurant overview Directions °
« Link to Spa, Golf, Dining info. Concierge / FAQ ©
« Offer Specials Restaurant / Spa / Bar o
 Book rooms Special Deals o

Don' [ Attractions )

Think this is a full-sized site. Reservations >}

The Cavalier Hotel £y 2 B

HIVIe
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Hotel

EMAIL US CALL US

General Info

Weather

Conference Hotel List

Directions

Schedule/Shuttle

Vendor List

Places to Go

SURVEY SIGN UP

FIND US

O 0 0 0 0 0 0O
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FOUR INITIATIVES - #4

. Email Best Practices
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EMAIL REVENUE GENERATORS

* Arrive Early
* Depart Late

« Upgrade

* Pre-sell spa, golf, dining




Dear Carly Smith,
Thank you for booking your stay at Amway Grand Flaza Hotel. Your stay 15 only a couple of
s away 5o here are some things you might have an interest in upon your arrival at our
hotel! Complete our Enhance Your Stay Form to request additional items to make your stay
more memaorable

n

The Spa and Salon - Exdusively for you!

The Spa and Salon knows every vessel that enters his hands neads
to be treated with the utmost respect and care. At The Spa and
Salon, we take the same approach 1o each customer, gently
discovering the beauty unthin, one individual at a time.

Whether it's an exclustve Spa and Salon treatment, an in-
room service that transforms your guest room into a
private spa, or a special event to indulge yom-i‘mrty
guests, The Spa and Salon has a range of delightful ways
to relax and rejuvenate you,

Available Services ;
Below 15 a listing of the services offered:

« Exclusive Signature Services
« Massage

« Facials and Body

» Manicures and Pedicures

« Salon Services

« Services for Men

* Pre-wedded Bliss

Douwnload the services and salon menu and pricing.

Call our spa concierge at 626.776.6498 1o book your appaintment either at our spa facility or
in-room with a Suite Spa experience.

Upgl ade C)p'._u_’.ng

Flease take this appartunity fo view our upgrade options here at the hatel ta make your stay as
memorable and comfortable as passible. Prices listed are an additional charge for each night
of the reservation. Please contact reservations for availabiliny.

View details about these available rooms click here




Your Stay At The Charles Hotel

Dear Ethan,

We are delighted that you have chosen The Charfes Hotel and look forward 10 your upcoming stay with
November 17, 2009 to November 19, 2000. We recommend resening your dining, & nd other activits
Dear Carly Smith, arival. We are happy 1o assist you In making these arrangements.

M you purchasad any enhancements, the hotel will be contacting you directly 1o amange the detalls.

Enhance Your Stay Form ¢

FIRST CLASS DINING EXPERIENCE

Al The Chartes Hotel, the thama of comfort and luxury extends through the hotel's
many innovative, cullnary options. Ranging from the “Fresh and Honost”™ cooking of
Horrigfia's Table, o the sophisticated and whimisical inlerpretations of regional
Itakian cuisine at Rigio, from the decadent nightife of Noir 1o the worid-famous jazz
club, Reg ar, The Charles Hotel's impeccable service and sophisticated style
provides aach guest with a first-class dining experiences.

SPA & FITNESS

We invite all guests 10
during their stay, both adjacent §

Whether you are looking for top-of-tho-ine equipment in a stato-of-tho-art faciilty,
or Just a place 10 redax and unwind, you will be fully accommodated at The Charles
Hotei

menu and pricing
ACTIVITIES & SPECIALS
h a variety of distinct neighbarhoods, including Harvard Square, Boston offers
thing for everyone. It is a truly walkable cty - visitors can stroll the historic
of Beacon HIl, catch a Rod Sox game at Fonway Park, or onjoy a firsi-class

shopping experience along Newbury Stroot

Following is a list of activities & specials you can enjoy during your stay

* Unwind on Tuesday night at Noir Bar with a seasonal cocktaill and a snack

from their 5-4-3-2-1. It is avadable from 5-7pem and offers you $5
Flatbreads. $4 Sandwiches. $3 Snacks. $2 Salods. $1 Sweets. $0 Nuts,
On Wednesday night head down to Rialto for Wine Wednesdays from
5:30pm - 7:30pm. Wine Director, Brad Nugent, will be sharing

complimentary samples with lounge guests. Feel free to sit down, have 2

glass and pick his brain about all things vino.
0 . A e~

$20.00 On Thursday evening, check ¢

Yourself, at the Institute for Contemporary Art.

compimentary admission on Thursdays from 5:00pm-9:00pm. More

nformation is available is on their wabsite - hitp://www.icaboston.org/



d value
" | Nightly Rate $159.00 [

Limo From Airport $75.00 PR
Roses $45.00 \

Her Favorite Chocolates $20.00
Their Favorite Champagne  $50.00

Her Spa Package $150.00
His Ski Package $150.00 =
. ; Added Revenue $490.00

- : Priceless!
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T now Pronounce Vou
hosband and wike !
\ou may update Your f
\ Facebook status! /
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THANK YOU!

Don Hay
(817) 300-2536
dhay@Digital-Alchemy.com



