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Converged Media Opportunity W SIMPartners

Paid Media Owned Media
= PPE Location Pages

* Mobile PPC Mobile Location Pages
* Social PPC Facebook Pages

* Mobile Search < Twitter Account

* Mobile Display _ » Google+ Local Pages

e Youlube Channels

Local Simplified

CMS

Social
Management CRM

Earned Media (Organic)

Local SEO
v = \/eloaty Mobile SEO

Al simplied Google+ Local and Bing
listing optimization

o Review Generation
Vs = s/elocity Platform

Social



3 Key Takeaways W SIMPartners

1. The ‘Connective Tissue’ for these three media types within
converged media consist of these items: Bid Management
Technology, Content Management System and Social CRM.

2. Technology will help large brand advertisers ‘connect the dots’
between Paid, Owned & Earned media. This will allow for cross
channel attribution, so large advertisers can spend their online
budgets more effectively based on pre-defined KPI’s.

1. CMOs and CTOs must work together and break down silos with
technology to make it work. Brands must remain flexible to
maximize success and minimize potential stumbling blocks.
Regardless, companies must act now or risk wasting the
opportunity.



Scale Requires Some Marketing Automation W SIMPartners
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W SIMPartners
Launched in January, Social search tool within Facebook
Searches a users social graph for likes, check-ins,
recommendations, photos and more

Introducing Graph Search

Q Photos befo\




How Graph Search Works W SIMPartners

.................................................................................................................................................................................................

» Users can combine phrases (for example “Restaurants in

London my friends have been t0”) to get that set of people,
places, photos or other content that has been shared with

them on Facebook

Q Restaurants in London my friends have been to

Princi London 16 Places

Restaurant - Cafe - $ (0-10) « # % * &

@ Gint Woss was here - Gint has been friends with you since October + | AS03) m]

Q@ 135, Wardour Street, London, United Kingdom

@ 8:00am - 12:00 am

;b 3,354 like this ° °
[ A11]

(& tke 9 Map | [Q) ,
== (6)

. l'on(io’

() [ 4200 |
Las Iguanas Royal Festival Hall. ) o

~ Restaurant - Latin American Restaurant - $$ (10-30) - %% %% 43220
@ Jonathan Chang was here - Jonathan has been friends with you since July A o013 Mot Corpoaton™ -©2012 Mol
Q@ Festival Terrace, South Bank Centre, Belvedere Road, London, United Kin... f

@ 12:00 pm - 1:00 am
ake 325 like this REFINE THIS SEARCH o




Traveling to Miami, FL??? W SIMPartners

tels in Miami, Florida my friends like

Hotel Indigo Miami Dadeland 4 Places
#k 44 Hotel - Professional Services e -
1521 hialdan 1slands
@ 7600 North Kendall Drive, Miami, FL + Gardens - West Littie River
(9) Tc:)tzelslndigc: o~ I:]ou;iq:g, r;]ot cookie cutter ~ Warm service, cool style - Hialeah goumsiial Blage
§ people checked in here @cral S e g e
ol Michael Wylie, Loren Gray and 2 other friends like this i _M""“' springs. (112 fENE) _
(338 = Fountainbleau [83] Miars puamie
) Like @ Map @ = Westchester tar
Tamiam Coral Gables L/
University Park Coral Terrace @
Kendale Lakes South Miami

Hotel Urbano Sunset @ Key Biscayne

ok Hotel 1cks . The Crossings ™ piacyecy
@ 2500 Brickell Ave., Miami, FL “ountry Walk Kendall
© Your stylish, urban boutique hotel with a resort flavor well situated withi... e et rmetio S

@ 2,077 people checked in here
o Michael Wylie, Loren Gray and 2 other friends like this REFINE THIS SEARCH v

g Like Ma
(2] Place Type | Hotel =

Liked by = My Friends v Add

Doral Golf Resort & Spa Naime [PAGam
Resort - Golf Course

@ 4400 NW 87th Avenue, Miami, FL

© The Doral Golf Resort & Spa is a golf resort located in Doral, Florida, US... Visited by Add... ¥
@ 54 people checked in here

olr Loren Gray likes this

ol Like @ Map @ EXTEND THIS SEARCH v

Places in | Miami, Florida ~

The Ritz-Carlton Coconut Grove, Miami

Hotel

@ 3300 SW 27th Ave, Miami, FL

© Located in Coconut Grove, one of Miami's first settlements, and former ...
@ 3,449 people checked in here .\ Friends who have visited these places
ol Harvey Morris likes this

71 Photos from these places

" Videos from these places

THE RITZ-CARLTON®

CocoNuT GROVE, MIAMI & Like | 9 Map @

Note: Social Connections & Check-Ins



E-Mail Signature . . . WTF? W SIMPartners

From: Loren Gray & Hide

Subject: Re: Invitation: DrivingBuddy.com 4:30pm CST @ Fri Oct 12 4:30pm - 5pm (lgray @oplhotels.com)

Date: October 10, 2012 8:45:44 AM CDT h
To: Jon Schepke <jschepke @simpartners.com>

14 Attachments, 123 KB Save v Quick Look

Dear frozen in Minny... (yes take the pun),

No-can-do balu at 5:30 Friday .... ya see me and my 'bike candy' are in route at that time for a March of Dimes charity motorcycle ride called "Bikers for Babies" in warm sunny Naples FL. We'll be partyin' Friday night at
the Harley store before partyin' Saturday with bands and stuff before riding along the beach for 35 miles on Sunday with about 5,000 of our closest biker friends...... So you go ahead and enjoy the wonderfulness that

is Minnesota while we fondly think of you and how you did not make a trip to our warm and sunny local this year to enjoy why we keep telling you to buy one of your many yachts down here for just such a time......
perhaps we can chat earlier, if not I'll have to settle for some 'scraps' of your time next week?

Your warm and happy biker / boater / Oktoberfest participanting friend,......

“ Loren Gray
-, Director of eCommerce
¥ Ocean Properties Ltd. Hotels, Resorts & Affiliates

Office: 561-279-9900 - Voice: 813-421-GRAY - Fax: 561-431-5794 | Skype &}

oM BERO0OE & OBE

11 icons along with a bar code... REALLY?



E-Mail Signature . . . WTF? W SIMPartners

From: Loren Gray &
Subject: Re: Invitation: DrivingBuddy.com 4:30pm CST @ Fri Oct 12 4:30pm - 5pm (lgray @oplhotels.com)
Date: October 10, 2012 8:45:44 AM CDT
To: Jon Schepke <jschepke @simpartners.com>

14 Attachments, 123 KB Save v Quick Look

Dear frozen in Minny... (yes take the pun),

No-can-do balu at 5:30 Friday .... ya see me and my 'bike candy' are in route at that time for a March of Dimes charity motorcycle ride called "Bikers for Babies" in warm sunny Naples FL. We'll be partyin' Friday night at
the Harley store before partyin' Saturday with bands and stuff before riding along the beach for 35 miles on Sunday with about 5,000 of our closest biker friends...... So you go ahead and enjoy the wonderfulness that

is Minnesota while we fondly think of you and how you did not make a trip to our warm and sunny local this year to enjoy why we keep telling you to buy one of your many yachts down here for just such a time......
perhaps we can chat earlier, if not I'll have to settle for some 'scraps' of your time next week?

Your warm and happy biker / boater / Oktoberfest participanting friend,......

“ Loren Gray
-, Director of eCommerce
¥ Ocean Properties Ltd. Hotels, Resorts & Affiliates

Office: 561-279-8900 - Voice: 813-421-GRAY - Fax: 561-431-5794 | Skype &}

o' B@O0N e 0ECea

11 icons along with a bar code... REALLY?

“ya see me and my ‘bike candy’ are in route at that time
for a March of Dimes charity motorcycle ride called
"Bikers for Babies” in warm sunny Naples FL”



W SIMPartners

Driven by Technology, Measured by Success.

ﬂ Restaurants in Chicago, lllinois that my friends like

wJ=6 gl
next

The Hunt

Next Restaurant More Than 100 Places
Fine Dining Restaurant - ## k%>
9 953 W. Fulton Market, Chicago, IL

© From the creators of Alinea -- Next. Th\§
@ 12,140 people checked in here
ol Simone Baechle, Chris Weaver and 10 other friend

s ~
t Prospect . Des Plaines

chj + trg 5 Skokie Evanston 12 / 12

gloration of world cuisine. Check us... Park Ridge

g

| &3 Like @ Map | Q]

Local Restaurants with a
Hot Doug’s local address listed. A
Hot Dog Joint - Fast Food Restaurant - $ (0-10) - # & & 4> brand page Wiu nOt ShOW

@ 3324 North California, Chicago, IL

e e Bl o i g Up here. Which is why it’s
‘.::da:l Do;fr;an. Patr:l-l< Russell and 6 other friends like this 'im portant that each

Like ap . .
A location has it’s own page.

Kuma's Corner

Burger Restaurant - New Americg Burant - $$ (10-30) - Ak ks Visited by | Add... ¥
9 2900 W. Belmont Ave., Chicago,
© We make the best burgers on earth. Please be advised, our kitchen closes an ho...
le ch i
@ 59,118 people checked in here EXTEND THIS SEARCH i

o Doug Stuckey, Adam Dorfman and 4 other friends like this

\ﬂLikeIVMapH&\

Revolution Brewing
Restaurant - Brewery « #kkok

9 2323 N Milwaukee Ave, Chicago, IL
@ Our kitchen is open 11am until midnight every day. Brunch on the weekends o... | Videos from these places S

Photos from these places

Friends who have visited these places



W SIMPartners

n by Technology, Measured by Success.

Social Connections
Likes
Check-Ins

Proximity to location in search query

Hilton

NEW YORK

N_eyv Yc_n_'k Hilton Mi_dtpwn &) Like

© Hotel * Hilton Hotels & Reso DCAYOr s
Q 35 Avenue of the Americas, New York, NY. S N
. 212 §86-7000 ( ] . 14,973 @
@ Always open )
Likes Book Now En




Implications for Social and Local Search W SIMPartners

» Users are using Facebook more and more to search for
things that they were previously using traditional search
engines for (Google, Bing, Yahoo etc)

* Acquisition, Retention, Referrals...

* It iIs now more important than ever for local businesses
to optimize their Facebook pages

* With the announcement of Graph Search, Social and
Local Search are further converging!



The Challenge for Multi-Location Brands W SIMPartners




The Challenge for Multi-Location Brands W SIMPartners

ccccccc

These local businesses, however, operate at a local level, so it makes
sense then that each location should have their own Facebook page!

- Facebook marketing strategy for multi-location brands is being flipped
on its head. The vast majority of value generated from Facebook for
these companies will come from their local pages going forward.

Facebook.




Graph Search Optimization Steps W SIMPartners

1. Create Facebook pages for each location.

2. Update current location pages with accurate contact
details, categorization, and geocode (latitude and
longitude).

3. Identify and merge unauthorized duplicate pages for
each location.

4. Encourage customers to like, check in, recommend,
rate and tag photos on local pages.

5. Publish authentic and relevant content on local pages.

6. Utilize automated technology to help scale, regulate
and measure social activity across locations.



The Benefits W SIMPartners

 Local brick-and-mortar businesses show up in the
Facebook Graph search results.

* Increased likelihood of being discovered and generating
real-world referral traffic. This amounts to new
customer acquisition.

* New customers can opt in to receive content and offers
by liking the page. When this occurs in a virtuous
cycle, it will create a tremendous competitive
advantage at the local level that can be measured.



Take Advantage of Custom Audiences W SIMPartners

» Facebook Custom Audiences allow you to target specific Facebook users
based on their email, user id or phone number. You can then use interest
based targeting to further narrow down your desired audience.

Create Audience

Audience Name:

Description:

Custom Audiences
delivered

5.5 x Greater ROI

than standard

File: | Choose File Mo file chosen

Type: (® Emails [7]
() UIDs [7]
) Phone Numbers [7]

Files need to be in CSV or TXT format with one entry per line, |ntereSt targetlng .
Any personally identifying information will be hashed before being .
uploaded to Facebook. Learn how this works. (Nanigans Study)

Custom Audience Terms Close




. Driven by Technology, Measured by Success.

Case Study: National healthcare
brand with 100’s of locations
solving the “Converged Media

Challenge”
(i.e. specialty doctors)



Converged Media Opportunity W SIMPartners

Paid Media Owned Media
= PPE Location Pages

* Mobile PPC Mobile Location Pages
* Social PPC Facebook Pages

* Mobile Search < Twitter Account

* Mobile Display _ » Google+ Local Pages

e Youlube Channels

Local Simplified

CMS

Social
Management CRM

Earned Media (Organic)

Local SEO
v = \/eloaty Mobile SEO

Al simplied Google+ Local and Bing
listing optimization

o Review Generation
Vs = s/elocity Platform

Social



Challenges: National Going Local

Localized
for Search

Challenges for

Geo-
Specific
Messaging

er
Conversions

large brands trying to

implement

W SIMPartners

of
Reporting

local camp

en by Technology, Measured by S

Ad
NS

aigns




SEM Program Solution (Paid & Organic) W SIMPartners

* Launched Kenshoo Local & Implemented Optimized Location Pages

— Paid Ads were created through Kenshoo and directed to location specific
landing pages

— Paid & Organic programs managed to a target CPL

 Initial PPC Strategy

— Manage PPC coverage and track conversions (Calls & Web Leads) at all levels

* National
* Regional

 Location

— Provide reporting to: Locations, Regional Managers & Corporate
— Prioritize budget allocation: Location, Regional, National

— Maintain a National presence for all areas not within the very narrow targeting areas

(zip codes) of the locations

— On-going optimization of Ad Copy & Cost/Conversion

22



Leveraging Kenshoo Local W SiMPartners
* PPC Account Structure

— +/700 campaigns live

— 40,000 live keywords live

— +22,000 localized pieces of ad copy live

— Since program launch we have added >28,000
keywords and >9,000 pieces of copy to the account.

 Paid Search Specific Reporting Dashboards

— Keyword Types, Location, Regional, Trend, Path-To-
Conversion

23



Hyper Local @ Scale for Multi-Location Brands W SIMPartners

Scalable
and
turn-key

Local
traffic

Multiple
ads per
market

Local
reporting

Maximized SERP’s for non-brand search

: . . . Higher
qgueries PPC (Geo-Specific Messaging) & Multiple conversi
Organic Listings optimized at a Location level on

All Ads direct traffic to a location specific
landing page

All visits, web forms and phone calls are

tracked uniquely to the ad type and location Local
copy

Geo-
specific
strategy

Multiple
domains
/ads




. Driven by Technology, Measured by Success.

Case Study Results - Solving the
Converged Media Opportunity



Holistic Strategy Generating Results W SIMPartners

riven by Technology, Measured by Success.

Paid CPL Organic CPL | Blended CPL

September
October
November
December

January

Source of Leads: 40% 60%

Decrease in CPL & Increase in lead volume!



Online Resource Center - Multiple eBooks W SIMPartners

I SIMPartners

Driven by Technology, Measured by Success.

Paid Media " Owned Media

’\(.

Earned Media

Converged Google+ Local Velocity Facebook

Media Advertising: 101
Click here to Click here to

Click here to download. download. Click here to

download. download.

LOCAL: SIMpIn‘led

Converged Medla ina Dlgltal World

elocity W SIMPartners

http://www.simpartners.com/our-work/resource-center/



http://www.simpartners.com/our-work/resource-center/
http://www.simpartners.com/our-work/resource-center/
http://www.simpartners.com/our-work/resource-center/
http://www.simpartners.com/our-work/resource-center/
http://www.simpartners.com/our-work/resource-center/
http://www.simpartners.com/our-work/resource-center/

. Driven by Technology, Measured by Success.

Thank You!

Jon Schepke

CEO

SIM Partners
jschepke@simpartners.com
@JonSchepke

t @JonSchepke



|ldentify and Merge Duplicate Pages/Places for Locations

Starbucks

Starbucks Evanston 243 was merged with this page [?] - 78 likes - 4 talking about this -
621 were here

Merged Do a Facebook Search
Duplicate page Identify Duplicates
? Request the pages to be merged or
removed

\/e locCity #Velocity W SIMPartners

0lo :
Local Sir ‘npllfed en by Technology, Measured by Success



Reporting a Duplicate Page

- ——

facebook Search for people, places and things Q

Choose Duplicate
of another Page

(1 just don't like it
o

.::. It's harassing me or someone | know
.::. | think it shouldn't be on Facebook

(7 It's spam or a scam
o

.::_j | want to report a post, not the entire Page

Starbucks (=) It's duplicated or miscategorized

| Duplicate of another Page . Enter U RL for
Which Page is this a duplicate of? : : duplicate page

Is this your intellectual property? m

| &) Like | | Message [X-38¢

Add to Interest Lists...

Like As Your Page...
Food/Beverages

We are the premier roaster and retailer of specialty
coffee in the world since 1971.

Remove from My Page's Favorites

Click on drop
down

Create a Page

Share...

About

Starbucks Blonde ... Intern Send Feedback
Privacy
Select Report Terms
£ post [ Photo / Video Page J Recent Pnsts hv Others nn Starhucks See All

elocity #Velocity W SIMPartners

- ‘g i I 3
Local Simplified Driven by Technology, Measured by Success



The Parent Child Relationship on Facebook

¢® Links Main Brand Page to Location
Pages

¢ Map application on Parent Page

¢ Location Pages link back to Parent
Page

¢ Benefits
¢ Easier to manage

¢ Likes on individual location pages
roll up to the Parent Page

® Check-in deals can be pushed out
to each location from the Parent
Page

Child/Locatio
n Page

\/e locCity #Velocity W SIMPartners

Local 5|mp|med ccccccc



