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The ever changing landscape of
the hotel rewards programs
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“...loyalty membership rose 16.3%
from 2008 to 2010, in part because

many industry players saw loyalty as
a way to compete.” 16.3% Growth

24.5% Growth +

37.3% Growth

0.973 Billion 1.335 Billion 1.796 Billion 2.089 Billion
2000 2006 2008 2010




What does a rewards program mean to you?
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Blue Sta amp Tradin ng
System introduced
the first tradl’ng
stamps in 1897
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The first modern frequent flyer ; 4
program was created by Texas

International Airlines in 1979










Financial Services 428.8

Airline 3249

Specialty Retail

Hotel 176.8

The Great Recession’s
Ganing 1330 influence on loyalty across
fasserchan 57 industry sectors

Department Store Nn3.9

Drug Store 981
500,000,000
“ Fuel & Convenience
i1£:} Car Rental & Cruise Financial Services
=" 80% Growth
lB.T Restaurant 400,000,000
— o Alrline
28% Growth
300,000,000
Specialty Ratall
100% Growth
200,000,000 '
Hotel 37% Growth
Grocery 28% Growth
100,000,000

2006 2008 2010
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25% OF THE 50% OF HOTEL 44% OF ALL
WORK FORCE 1EVE HOTEL NIGHTS
IS MADE UP COMES FROM BOOKED ARE
OF BUSINESS BUSINESS FOR BUSINESS
TRAVELERS TRAVELERS TRAVELERS

SOURCE: http://www.steelcase.com/en/resources/industries/hospitality/documents/hospitality_seating%20brochure_single.pdf



Freque '
travelers TR .
. A
love »~

. points o

4
.

A

x |






Many Travelers Are Enrolled in Loyalty Programs

Percentage of Travelers Who Belong to Travel Loyalty Programs

/'b’S not jUSt Affluent Travelers

business R
travelers

that enroll

in Loyalty 4

P rograms OTA 25%

None l 6%




Freebies Entice Travelers to Join Loyalty Programs

Reasons for Joining Travel Loyalty Programs

B Leisure Travelers Business Travelers M Affluent Travelers

79%
70%
66%
The #1 reason why all travelers
<_ ®
enroll in loyalty programs
37%
33%
7% 2% 27% o 28%
8% 22% 20% 19% 21% 20%
I I I I I ) ]

To earn free flights, Tosave moneyonmy |signupeverytimel |tookoutacreditcard Iresearchedand  To getsomething free
hotel rooms, rental first purchase book withanew  thatis tied to a loyalty ~decided on the best
cars, etc. company program loyalty membership









http://www.thestrandnyc.com/default-en.html




Level the
playing field



Welcome to The Lenox Hotel

Built in 1900 in the heart of stylish Back Bay, Lenox’s iconic brand of rich history and legendary hospitality makes this Original Boutique
Hotel a must-stay, must-visit and must-do in Boston. Steps from world-class shopping on Newbury Street, fine dining, and many cultural
attractions including the Museum of Fine Arts and Trinity Church, our environmentally friendly hotel provides everything one needs for an
enjoyable stay. Try Gber sexy City Bar for cocktails, cozy City Table for neighborhood dining or well, our beds for luxurious slumber.
Whatever your pleasure — for more than a century — time at The Lenox Hotel is always time well spent.

CONTACT US PRIVACY POLICY SITE MAP FAQ’S EMPLOYMENT SAUNDERS HOTEL GROUP
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Increase brand awareness



4.3 months

Jan Feb  Mar

Apr

May

Jun

Jul

Aug @ Sep

Oct

Mow

Change the behavior of your existing guests

3.7 months

|Jan | Feb | Mar | Apr | May Jun | Jul | Aug | Sep  Oct  Nov Dec


http://images.google.com/url?sa=i&rct=j&q=repeat+customer&source=images&cd=&cad=rja&docid=RE18lu57izFckM&tbnid=Vq_wGTTw2OFLpM:&ved=0CAUQjRw&url=http://www.webdesignerdepot.com/2011/12/how-to-guarantee-return-clients/&ei=KoGAUbHtPIiQ9QThqYGoDQ&psig=AFQjCNFbNtYf7J-Dbz_01m6fj9p1fzV-zQ&ust=1367462514529678

i 4

. REWARDS V. NON-REWARDS

4
Everything else held

rewards program provides
0 (1] ciDg 1% L0 g L300 L350 SR TLLh 500

a $190 increase in
spending per customer.
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Starwood invests in its most profitahle
Starwood Preferred Guests

2% of SPG Members account for 30% of profits

BY DENNIS SCHAAL, SKIF1

UL 30, 2012 7:30 AM

SKIFT TAKE W Tweet this

Starwood will wisely continue to pour
money into Starwood Preferred Guests
and its most loyal members because
they are driving profits. Too bad

Ever wonder why Starwood places such
iImportance on its Starwood Preferred

Guest program? online travel agencies don't actually

_ operate hotels —— they'd then have
The company says that the top 2% of its better luck at discovering the loyalty
guests at its various brands, including St. gene.
Regis, The Luxury Collection, Sheraton, W, -Dennis Schaal

Westin and about a half-dozen others,
account for 30% of profits.

They pay higher rates, on average, than standard members of the loyalty program
and non-members.



WASHINGTON COURT HOTEL
ON CAPITOL HILL

HOME
DEALS
EEFENR @@ IVES
VIRTUAL TOUR
PHOTO GALLERY
AMENITIES
SPACES
DINING
CAPREE@ S BT

CONTACT US

Book Now

Submit —

Drive more direct bookings
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« THE HOTEL

1 AT A RUNDELPRESERVE

Meetings & Conferences

> Banquet & Meeting Rooms > Meeting Planner Incentives

> Food & Beverage Services > Meeting Planner e-Brochure

Meetings & Conferences

When modern luxury meets individually tailored features and
personal service, hosting a first-rate gathering becomes second
nature.

[—4

THE EXPERIENCE
ACCOMMODATIONS
SERVICE ¢ AMENITIES
DINING

NEIGHBORHOOD
SPECIAL OFFERS

MEETINGS & CONFERENCES
WEDDINGS & SOCIAL EVENTS
CONTACT US

MAKE RESERVATIONS







P
U
gin
to

i






http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=qVL6FaT8zP06RM&tbnid=8C1qEVXJqe5nGM:&ved=0CAUQjRw&url=http://www.everwhiteboards.com/products/dry-erase-boards/&ei=Tr2BUYDwEIia8gTGv4DIBg&bvm=bv.45921128,d.dmQ&psig=AFQjCNGf0mP2a-M9X7C1JcPyMlcI0d1ufQ&ust=1367541439931177




)

KID fiRES‘IDEf’T

‘ KIDPRESIDENT






HosP TY MARKETING EXCHANGE

:t ¢« STASH

Q‘*‘ HOTEL REWARDS®

Raul Vega — Point Junkie
954-817-6371 | Raul.Vega@StashRewards.com

e twitter.com/pointjunkie m linkedin.com/in/raulvega/
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